
CatalystU’s Framework:
The Seventh Level
Whether it be with prospects, customers, clients or your 
employees, in a world of ever-increasing choices and 
distractions, building a solid brand or organization requires 
maximizing the effectiveness of your communication. 
CatalystU has developed a Proprietary Engagement 
Platformthat is built upon the premise that connecting 
with your audience is not binary, consisting of engagement 
or disengagement. It is incrementally tiered and requires 
an approach that is custom tailored to enhance the 
connection at each level. It is a system that segments 
engagement into 7 distinct levels. 

We will teach you a method of identifying at what level 
a prospect or client currently engages with your brand, 
and then systematically create a plan to increase that 
engagement.  By correctly segmenting your prospects/
customers, you can craft a message that truly means 
something to them.

We have assisted Mastercard, Google, Coca-Cola, 
HubSpot, The Nature Conservancy, Sio Beauty, The Las 
Vegas Raiders and many others.

Structure-Dependent
Engagement

Unsystematic Engagement

Self-Regulated Interest

Frustrated Engagement

Disengagement

Characterized by a person’s reflection using  prior 
knowledge, experience, feelings and values; 
 a direct alignment with their personal beliefs 
leading to loyalty and action without incentive. 

Characterized by a person’s inspiration 
to make a change in their own life; taking 
personal action to set goals and transform 
their lives to achieve an objective.

Characterized by a person’s genuine 
excitement  and interest in a message 
because it fulfills an element of their own 
self/personal interests.

Characterized by a person’s active 
response and participation to instruction 
and activities, provided the barrier to 
entry and their personal sacrifice is low.Characterized by a person’s interest 

and understanding of your message, 
but there’s a loss of interest due to a 
distraction or inability to complete a task.

Characterized by a person’s confusion 
and feelings of inadequacy; they don’t 
understand an element of your message, 
so they give up quickly.

Characterized by a person showing 
disinterest; they’re completely idle 
and avoid tasks, interactions, or 
attempts at communication.

4

2

5

3

1

Literate Thinking7

Critical Engagement6

www.catalystu.com
www.catalystu.com

	CU Website: 


